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Smokers Lounge Third Party 

Concept Name Opportunities 


Promotional 

Opportunities 


Winston Club 

Smokcrj Lounge and tobacco-related 
products 


Winston Club 
Objective 

To create an 
environment at 
Newport Centre Mall 
that will offer smoking 
consumers and office 
workers a pleasant 
atmosphere in which to 
smoke and purchase 
licensed R.J. Reynolds 
tobacco-related 
products. 

Proposed Services 

The Winston Club will 
provide consumers with 
a comfortable smoking 
area that includes 
seating, tables, 
televisions, reading 
material, and other 
services. 

Retail 

Opportunities 

The Winston Club will 
be designed to 
accommodate the sale 
of licensed R.J. Reynolds 
tobacco-related 
products. To maximize 
sales results, Newport 
Centre Management 
will consult with R.J. 
Reynolds on strategic 
store planning, 
merchandising, and 
sales techniques. 

N E W P 0 R 


Uniquely-designed sales 
counters in the Winston 
Club could allow space 
for “Third Party 
Opportunities”. These 
opportunities could 
include existing mall 
merchants such as Mrs. 
Field’s Cookies and 
Haagen-Dazs to sell 
snacks and soft drinks, 
The Coffee Beanery to 
sell hot beverages and 
pastries, or Fidelity 
Investments to provide 
investment services. 


NEWPORT 

CENTRE 



The Winston Club wall 
provide the perfect 
opportunity to market 
R.J. Reynolds tobacco- 
related products and 
sponsored events. 
Examples could include 
tobacco product 
sampling, as well as 
appearances by the 
Winston Race Car Team 
at Newport Centre prior 
to major races. 

Market Research 

R.J. Reynolds will have 
an opportunity to 
utilize the Winston 
Club to conduct market 
research on tobacco and 
licensed products. This 
could include the 
implementation of an 
exclusive membership 
card to not only gain 
access to the smoking 
lounge area, but to also 
track demographics of 
the members. 

Economics 

The economics of the 
proposed Winston Club 
would be negotiated 
once a concept, 
location, space size, and 
services were agreed 
upon. All agreements 
would need the final 
approval of ownership. 
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